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"The Role of the Dialogue Programs on Jordan T.V in Creating
Political Awareness among The Students of Jordanian Universities"
(An Applicative study on A sample from Yarmouk University)

Abstract

This study aims to identify the role of the dialogue programs on Jordan
television in creating political awareness among the students of Jordanian
universities (An Applicative study on A sample of Yarmouk University). The study
used the sample survey method. The population of this study is the students of
Jordanian universities; A sample of 400 respondents were selected from the
students of Yarmouk University. The sample represented the students of all
faculties. A questionnaire was constructed and developed as a tool of the study.
The major findings of this study revealed that the average viewing of Jordan T.V
by the sample of the study is (63.1%). In addition, the study showed that (48.2%)
of the respondents view and watch the Jordan T.V daily for one hour and less. The
study, also, revealed that there is a medium degree of viewing the political dialogue
programs by the respondents with a mean of (2.27); the highest volume of viewing
these programs is news bulletins, reportages, and news reports with a mean of
(3.12), the 60 minutes program occupied the second rank with a mean of (2.95).
Dialogue with seniors program settled in the third place with a mean of (2.24).
The study also showed that there is lower satisfaction degree about the level of
Jordan T.V programs among the sample of the study with a mean of (1.62)
occupying lower rating. The results of this study indicated that the concern on
local national issues and public interest were the most prominent reasons beyond
the preference of political dialogue programs by the sample of the study with a
mean of (2.35) with medium rating. The study showed that there is medium rating
with a mean of (1.69) for reliance of the respondents of the study on political
dialogue programs on Jordan television in viewing the political issues current
events, and political affairs.

Keywords: Jordan Television, Dialogue Programs, Political Awareness.
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